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Southern Cross trials local content in primetime
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Southern Cross Media will this month shift the focus to local people and local issues as it launches a news program catering to the needs and issues facing the Goulburn Valley on their Southern Cross Ten Shepparton television service.
Launching 6.30pm Monday March 21, the Weeknights program will be filmed entirely from locations throughout the Goulburn Valley, blending the traditional rural news, sport and weather with lifestyle segments including Goulburn Valley Real Estate, Feelin’ Good (health), The Gig Guide (music), The Local You Know (local profiles), film, pets and street talk.
With the Weeknights team now coming together ahead of their launch, Leanne Hulm, General Manager of the Goulburn Valley Media Centre was excited to be extending the group’s local community outreach in producing content tailored to those in the Goulburn Valley.
“The launch of Weeknights is the next step in offering tailored content to our local community,” said Hulm.
“The program will only add to our already powerful local radio line-up in the region with our 969 Star FM and 95 3SR FM brands- whose presenters will additionally feature on Weeknights,” she added.
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